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Graduate Equity Programme

Milpark Business School’s
Graduate Equity Programme
(GEP) has at its core MBS’s
intention and desire to serve
our local communities where
we are represented at HE

level as well as our niche

sectors in management,
leadership, banking and
insurance.

The GEP forms part of

MBS’s response to serving
national needs at community
level and to
the

responding to
transformational
requirements present in
both the Financial Services
and Educational sectors. The
programme applies only to
the BCom in

Management degree and the

Banking
National Certificate in
Banking Services Advice at
this time. During 2009 three
MBA
benefitting

students are also

from partial

bursaries.

The
programme is to

purpose of the
assist
selected previously
disadvantaged candidates
(who meet predetermined
criteria) by providing access
to a higher education
programme at either no cost
or very little cost to the

student.

Once the students have
graduated, they will be able to
seek employment in the
Banking and Insurance sectors
and will be encouraged to
de-
velopment and education of

the

participate actively in the

new students on

programme.

Naude,
Manager at the Melville

Leoni Programme
Cam-
pus spoke to two current GEP
students about their experience

of the programme:

PONTSHO SITHOLE

PONTSHO
the

SITHOLE
completed National
Certificate in Banking Services
Advice last year and is doing
BCom this year. This is her first
year as a bursary student. She
especially enjoys the small
classes with a lot of individual
attention and she dreams of
becoming a bank manager one

day.

GEORGE SHABANGU

GEORGE SHABANGU
is studying for the BCom in
Banking and is a second year
bursary student. He says that
the bursary changed his life: “I
was at Damelin, finding out
about courses when | met the
Programme Manager in the

corridor, and we started
chatting. She told me about the
BCom in Banking. | was very
interested, but couldn’t afford
the fees. She looked at my
matric results and asked if |
if she

could arrange a bursary for

would be interested

George says that he is able to
make plans for the future for
the first time in his life. “l want
to pass with good marks. My
dreams are to become a bank
manager and to do CIMA. | am
an orphan, so | also need to
support my younger sisters and
brother, so that they don’t
suffer as much as | did.”
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Cobus Oosthuizen

More on Intrapreneurship:

http://www.bgiedu.org/
http://www.pinchot.com/

Blogs:
http://www.pathfinder.za.net
http://mbatoday.wordpress.com
http://change-agent.iblog.co.za

http://suboc.wordpress.com

ALUMNI NEWS

Academic profile

Dr Cobus Oosthuizen was
appointed as Director of the
Management and Leadership
Faculty with effect from |
February 2009.

Cobus has been promoted
from the Deputy Director
position at the Faculty, which
he has filled for the past few
months. He has also lectured
for Milpark on the MBA
qualification for the past year.

Prior to joining Milpark
Business School, Cobus
managed his own consultancy
business. His areas of special
interest are entrepreneurship,
leadership, teams, change
management, organisational
development and strategy.

Cobus holds a BCom, an
MBA and a PhD in Business
Administration.

Where does your interest in
change and organisational
renewal come from?

I've always been intrigued
by the way social systems
work and what it is that
differentiates great
companies from mediocre
companies. Hence | like to
explore how companies
function at their deepest
level.

What does entrepreneurship
mean to you?

Entrepreneurship to me is
a life orientation that
recognises opportunity and
exploits it by integrating all
parts of a contextual whole
through influence of a
creative process that
results in the creation of
value where there was no
value before. In essence: A
change agent that
creatively destroys the
status quo in a quest to
make things better.

Tell us more about the
concept “‘intrapreneurship”?

Intrapreneurship is a term
that was coined by Gifford
Pinchot in the early

eighties. It describes
entrepreneurial behaviour
inside established
companies. It refers not
only to the creation of new
business ventures, but also
to other innovative
activities and orientations
such as the development of
new products, services,
technologies,
administrative techniques,
strategies and competitive
postures. Strategic renewal
(organisational renewal
involving major strategic
and/or structural changes),
innovation (the introduction
of something new to the
marketplace), and
corporate venturing
(corporate entrepreneurial
efforts that lead to the
creation of new companies
within the corporate
company) are all important
and legitimate parts of
intrapreneurial process.

What inspired the move into
an academic career — you
were an independent
consultant?

| have made the transition
from success to
significance. | am now at a
place in my life where |
desire to give back, and
think academia is the
perfect environment in
which to influence people;
building into their lives.
Therefore in my pursuit to
make meaning, a new
season in my life is at
hand.

Do you have a role model/s?

I've never really had any
icons | aspired to be like.
Hence, my answer is no... |
don’t have a role model. |
regard myself as a unique
individual that need not try
to become like someone
else.

What is the most challenging
part of your role as director
of M&L?

Getting all the faculty team
members — who are mostly

new to the organisation —
“sorted” in their roles and
responsibilities, and getting
all efforts aligned to our
vision and mission. We are
all on a steep learning
curve, although it is
exciting and stimulating.

What is a “thought leader”?

My own simplified definition
of a Thought Leader is
someone who has
journeyed much further
down the road of a specific
topic in terms of knowledge
and experience than most
people, and desires to
share that knowledge and
experience with others. In
other words, a Thought
Leader knows, and knows
that he knows... and
“evangelises” what he
knows. In terms of what
thought leadership re-
quires, Elise Bauer, a
Consultant based in
Northern California puts it
beautifully: "Thought
leadership requires a spirit
of generosity - generosity
of one's time, intelligence
and knowledge. It requires
a trust that by being open
with what you know, and by
sharing your time and
knowledge, the world will
reward your efforts."

How do you relax?

Being physically active
makes me relax... hence |
enjoy running, mountain
biking, and spending time
outdoors. Alternatively,
exploring remote places in
my Landy.

Are you running Comrades
this year?

No, | won'’t be running
Comrades this year. As a
matter of fact, | haven’t
done one since 1997...
The '97 run was my 12"
Comrades... Maybe next
year; we'll have to see...



~ Braindead?

Current neuroscientific research shows that adults can
consciously improve their brains' health and overall cognitive
fitness by simply changing the way they engage with the world.

Childhood and young adulthood are times when the world
seems filled with countless discoveries and challenges. These
phases have also long been regarded as the peak time of brain
growth; a time of constant learning as young brains absorb
loads of information and develop crucial skills.

In sharp contrast to the accelerated learning of youth, the
adult brain has, until recently, been viewed by many scientists
as being hardwired and fixed. In short, the adult's brain goes
into decline at a certain age and is characterised by memory
lapses, as well as an aversion to embrace change and a
reluctance to seek out new experiences. Not so: evidence
gathered during the past two decades from the fascinating area
of brain research has uncovered that the human brain never
stops changing and adjusting.

At an executive coaching course in London toward the end of
last year, a Harvard psychiatrist and neuroscientist noted that
there is solid evidence that the adult brain has a remarkable
ability to change because of neuroplasticity, which is a physical
process that continues throughout the human lifespan.

Contrary to popular belief, you do not lose massive quantities
of brains cells as you age. Instead, new nerve cells are
constantly formed via a process known as neurogenesis and
therefore, cognitive decline is not inevitable when one reaches
adulthood. Because of the process of neurogenesis, the adult
brain and its health are more than the fixed products of
genetics and childhood experiences.

The environment plays a key role in influencing plasticity since
the human brain is shaped by the characteristics of this
environment and by the behaviour of a person within this
context. As such, your brain's condition reflects your adult
experiences and choices and is profoundly affected by the way

you live your life.
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The adult brain is not static; but responds to experiences, and
to new learning. Through your specific experiences and
interactions with your environment you can strengthen and
improve your brain's anatomy, its neural networks and
cognitive abilities. The processes of thinking and learning
literally change the brain's structure. Every time you learn a
new activity, this new learning is reflected by a physical change
in your brain and new neural pathways give instructions to
your body on how to perform the new task.

Conversely, factors such as stress, fatigue and poor health
also affect the brain. For example, memory lapses reflect brain
change, since the neural pathways that were once connected
to the memory may have been degraded or severed due to
periods of severe stress and exhaustion, a scenario that will
be familiar to many overburdened executives and
professionals.

Fortunately, there are steps that individuals can take to
reinvigorate their most valuable asset, their brain. The key lies
in making a consistent and ongoing commitment to
immersing yourself in new systems and new ways of thinking
and doing. Actively seek out new and innovative experiences.
For example; try interacting in new and different ways with
colleagues, focus on doing routine tasks in a novel way and,
rather than reading only business books and case studies, also
read humorous books.

Finally, commit to a physical exercise regime since the brain
benefits from a proper diet, sleeping habits and cardiovascular
exercise.

An added benefit of improved cognitive fitness is a greater
level of resistance to brain diseases such as Alzheimer's and
other forms of dementia. What you think and imagine can
change the structure of your brain; but you must interact with

awareness to intentionally bring about this change.

This article by Dr Carita McCallum, a director of Keystone Coaching, was publishe

in The Star on 18/02/2009.

Alumni Relations

The Alumni Office will endeavour to contact and stapasigumit printing and mailing costs have become

with as many Alumni as possible. The newsletter yoprahgbitive, and we are also mindful of the amount of natural

reading is just one of the ways that we keep you up testatees that are consumed by producing just one edition c

with the latest Business School news and events. this newsletter. Therefore we will upload Alumni newsletters
on the website and rely on those of you with internet access

We would like to receive and act as a forum for the t@v@agfour newsletters online.

our Alumni. We will be hosting three guest speaker events,

provisionally planned for April, July and September Bi¢hse contact the Alumni Office with feedback or to

Melville Campus (please visit the website for updatespdfdith your details (form also available online):

your participation, we hope to start organising Sp?“ﬁ‘lﬁ"’rﬂn@'milpark.ac.za

events to reunite old friends and introduce you toinew ones

in an extensive network of past graduates.

We look forward to hearing from you!

We would like to produce more newsletters on a regular
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Success in life
is a matter not
so much of

talent or

opportunity as
of concentration
and
perseverance.
C. W. Wendte

Making Community Engagement (

All academic institutions are encouraged to
actively engage with their communities in ways
that enhance transformation and that link back to
the core activities of teaching, learning and
research. With this in mind Milpark Business
School has taken the notion of community
engagement one step further by establishing a
Section 2| entity, the Milpark Foundation
(formerly Ukuvuna Foundation), to give life to its

community engagement activities.

As a higher education institution, Milpark Business
School seeks to ensure that its community
engagement activities are directly linked to the
transformation of the sectors in which it operates.
To this end, Milpark Business School wishes to use
the skills and knowledge of its students and staff,
clients and suppliers as part of the cycle of

teaching and learning and research activities.

The establishment of the Milpark Foundation
means that, with audited structures in place to
ensure good governance, Milpark Business School
is able to work with sector and other partners to
serve the needs of our various communities and

stakeholders.
Projects

MBS was awarded the contract as the Provider of
the qualification for Letsema IV, V and VL. In each
of these projects learners, selected from
previously disadvantaged communities, have been
employed on a 12 month contract across the four
major banks within South Africa. All learners are
given the necessary banking skills by the various
employers. Milpark Business School has been
tasked with providing / tutoring the learners, i.e.
delivering the learnership with an underpinning
qualification. The qualification is the National
Certificate in Banking Services Advice qualification
(NQF level 5). Learners attend six study blocks of
one week duration at various sites throughout

the country.

All too often learners acquire the academic
knowledge but are still left floundering when they
are offered a full-time position within the industry.
MBS took the decision to provide all learners with
a computer and to up-skill them in the use of this
essential technology. This will assist learners having

an edge over other entrants into the industry.

ALUMNI NEWS

Milpark Business School has tasked the

Foundation to assist with the financing of this
project, as well as to assist with placement of
learners whose contracts are not converted to

full-time by current employers.

Reasons why you should be involved
Help transform the lives of students

Enhance skills development within the sector
Play a role in industry transformation

Ensuring previously disadvantaged individuals

have an equal opportunity to excel
Create an employable youth

Play a role in equipping entrepreneurs for the

future

Create opportunities for individuals to develop

Different ways of helping

Donations (the Foundation is an approved Public
Benefit Organization and all donations are tax
deductible)

Corporate and staff involvement welcome
Teaching

Mentoring / Coaching

Other Support (equipment, software, etc.)

Employment opportunities

Become a partner in the transformation of
our society by speaking to us about how you
can participate in  our community
engagement initiatives.

Contact

Shaun Mallon
021 673 9100

shaun@milpark.ac.za OR

Ismail Sadek
011 708 4000

ismail@milpark.ac.za
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BANKFAIS PUBLIC WORKSHOPS 2009*

L] The cost per Workshop is R2475, which is payable in advance. No student will be allowed access into the training room if

payment has not been received.

. All workshops run from 8:00 am to 6:00 pm.

. Workshops are currently only offered in Johannesburg, Pretoria, Cape Town and Durban.

. Workshop bookings must be made on or before the close of registration.

. All workshops are offered subject to demand and may be cancelled without prior notice

Date of workshop
18-19 June 2009

27-28 July 2009

24-25 August 2009

22-23 September 2009

*Deposits |A

Closing date: registration

02 April 2009
18 May 2009
I5 June 2009
14 July 2009

( Unit standards: 242584, 7223, 7231, 114759, 7236, 7244, 242593 )

Times are tough, borrow wisely

Given the grim market conditions
characterized by galloping inflation
and steep interest rates,
consumers would do well to wise
up when borrowing money.

Record over-indebtedness levels
should also compel consumers to
think twice before applying for
credit.

"Consumers are advised to
borrow money responsibly and
wisely, especially at this time of
the year," says Peter Setou, Senior
Manager: Education and Strategy
at the National Credit Regulator
(NCR).

Setou points out that often, at this
time, consumers are desperate for
financial assistance and may take
out loans recklessly.

"This entails borrowing money
without planning how to repay the
loan, borrowing money from
unscrupulous credit providers,
signing loan contracts they do not
understand and eventually finding
themselves in worse financial

predicaments."

Credit includes financial products
such as credit cards, clothing
accounts, overdraft and long-term
and short-term loans.

According to Setou, it is
paramount that consumers should
be au fait with their rights as
borrowers in order to protect
themselves from unscrupulous

lenders.

The National Credit Act - which
was signed into law on March 1[5,
2006 -is aimed at regulating the
credit granting industry, curbing
reckless lending and ensuring that
consumers are protected from
harmful business practices by
lenders.

Key features of the National
Credit Act are to ensure that
interest and fees are regulated and
that the advertising and marketing
for credit must contain prescribed
information on the cost of credit.

"Compare interest rates and
other costs from different credit
providers, always ask and make
sure you understand what the
total monthly payment, including
insurance and all other charges is.

Avoid paying over too many
months; it will cost you more in
the end," advises Setou.
According to Setou, a credit
provider must not enter into a
credit agreement unless the credit
provider has given the consumer a
pre-agreement statement and a
quotation in the prescribed form.
The credit provider must provide
the consumer with a copy of a
document that records their
credit agreement.

Setou says during the festive
season consumers receive their

bonuses and other extra income.

Unfortunately, consumers do not
plan how to spend the money and
spend their income on "nice to
haves" instead of "must haves".

They fail to plan for the New Year
for essentials such as school fees,
uniform, rent, transport,
electricity and are left with no
money because they've exhausted
their income.

Consumers are then left with no
option but to approach lenders

for credit, he adds.

The NCR in conjunction with its
partners such as the Department
of Trade and Industry (DTI),
Provincial Consumer Affairs
Directorates, Financial Services
Board (FSB), and the Council for
Medical Aid Schemes amongst
others have been running an
awareness campaign countrywide
to educate consumers about their

rights and obligations.

"We believe that an informed
consumer is a protected con-

sumer", concluded Setou.

Source: www.skillsportal.co.za
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Institute of Bankers in South Africa (IOB) endorses Milpark Business School qualifications

Milpark Business School and the IOB have entered into a formal agreement, effective from January 2009,
whereby Milpark will offer 4 higher education qualifications to the Banking sector with the IOB’s endorse-
ment. The IOB will award the CAIB (SA) designation to holders of certain of the Milpark qualifications.

Details around this will be released at a later stage.

The 4 qualifications are:

The Certificate in Banking (Financial Services), NQF level 5;
The National Certificate in Banking Services Advice, NQF level 5;

The Higher Diploma in Banking, NQF level 6;and

The BCom in Banking Management, NQF level 6.

The benefits to Milpark students are that not only will they receive the SAQA registered, HEQC accredited,
qualification offered by Milpark Business School but also the prestigious CAIB (SA) (Certificated Associate of
the Institute of Bankers in South Africa) award. This implies a professional status highly valued and recognised

by the banks.

The IOB has been in existence for more than 100 years and all the local, and some international, banks have

representation on the IOB Council. Visit their website: www.iob.co.za.

MBS Banking Faculty was approached early in
2008 by Nedbank and FNB for a solution to
assist four blind students working in client
contact areas of the business to become “Fit
and Proper.”

This presented quite a challenge but a solution
was found and material was copied on to a
disk and sent to the students (who all use
“Jaws” software). We then arranged a three
day workshop for these students who were
joined by scribes on the second day to assist
them in completing the PoE. Our Facilitator
(who we felt had the necessary skills to cope
with the challenges faced) was hand picked
and good feedback was received from all
parties after the workshop.

The results of all four students were released
in October 2008 and all were declared com-
petent across all seven unit standards. Both
banks are extremely pleased at this result.
Congratulations to the Banking team for
arranging this and ensuring the successful
completion of this mini project.

Upcoming events at Melville Campus

End of April: MBA speaker eventfi details to be

finalized
23 May. Open Day for all qualifications

Principals®& For um:

details to be confirmed

5 June: closing date for MBA second semester

registrations

NEWS

bfii
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Wilma Brent has been appointed as the new

Campus Manager for the Durban Campus, effective

from 1 January 2009.

Johan Harmse is the Educational & Events
Manager at the Melville Campus (since 1 January

2009).

Japie Heydenrych became the Deputy Director of
the Faculty of Management & Leadership in Mel-
ville on 1 March 2009.

n

r

I f you have built castles i

hat is where they shouldibe.
Henry David Thoreau

In the business world, the

he windshiel d. 0 WarrenBuffet

Look out for MBS ads in the media:

The Star Workplace: 15 and 22 April

Succeed Magazinef April 2009 issue
C

Entrepreneur Magazinefi April 2009 issue

www.thetimes.co.zafi 1 April to 1 May 2009

1
I

€ ¢



VOLUME I, ISSUE 1| PAGE 7

Alumna Profile: Maggie Fikkert

Maggie Fikkert graduated from Milparinnovatioand how it can make sustainabéntrepreneur, mother, etc)?
Business School with an M@ ( growth possible. It was driven by passio

MF:Juggling time is definitely th
laud¢ i n 2003. She and pesonalinfetess. MBA Juggling time is definitely the mos

tauaht h valuable | d chall enging: how to a
fau.?.t tmde suc valua ethessons alyere are Ma ggi e 6 s daoftane  benssceessfulton all &welnand
acritated personal growth on many ,,,atjons: how to prioritise when there are so many
levels, enriching my life and mcreasmg

my confidence an dQWhakdges Nnovatiop mearate Ve
She left an executive position in the MF:I see innovation as something
corporate world and@aonded an substantially different and new whic

organisation called QueO, with its coréicrease value. It could be a new idg
focus on innovation. product or way of doing something.

The overall objective of the business is to

implement innovation at organisations€or oW difficult is it to start up your g

combat the economic downturn and t¢USiness? Do you have some tips?
grow sustainable businesses. QueO MF:The most difficult part is taking t
develops innovation strategies first step to start your own business,
incorporating open innovation principlespecially if you have been in the cd
and provide appropriate products arate world for years and have depe
programmes based on proven innovat@i all the associated risks to consig
and creativity principles and methods.Once you have crossed that bridge

Maggie says: fAWwe ™84 a1 so passion
nurture the foundation of our ecenomy- Mould a distinctive, solid Market Vallie
young children from all walks -ablife
become innovators of the future by
fostering these skills at disadvantaged, needs

public and privat gagHhadbelotal committed 2HOW do you relax?
She also hold€B&c degree in - Network. network. network MF_:I write. In particular young adult
Psychology and Information systems anée ' ' fiction. One can be as creative as you

Proposition that match specific customsiorities.

a BSc Honours degree. - Stay abreast of latest developments  want and live yourself into the journey of
Q:Where does this interest in innovatiofontrol your finances really well ZggL;ﬁﬁﬁﬁ;‘%ﬁ’ ' also love playing
come from? - Be passionate and creative. Fully '

MF:It started as pure curiosity about  pelieve that yauill succeed. Q:What makes you laugh out loud?

thinking differently and how to think out- . . ) _
side the box and how to be creative, t hat is the most challenging part of MF:Everything and nothing. | laugh all

evolved into the bigger picture of juggling different roles (business owner,the time. Life is beautiful!

Corporate Social Responsibility & Innovation

QueO plays a major role in the upliftment of disadvantaged communities through the application of innovation pri
These principles are applied in order to generate ideas for goods and services that can create sustainable incom
opportunities for these communities, consequently improving their quality of life. The focus is to creaite positive b
these communities and to empower them to becomesufficepelf

QueO issues an Innovation Voucher to an organisation which they can redeem to uplift a specific disadvantaged
The innovation team could consist of employee from the organisation, the community as well as individuals from
disciplines. Innovation methods and tools are then applied to the challenges and opportunities within the commui
aim to generate sustainable developments. Innovation products are developed for specific needs or opportunitie
be issued to community schools to stimulate innovative thinking with children to develop broader problem solving
products or services enabled by an I nnovation Vouc
name) 0.

Website: www.queo.co.za
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Public Short Programmes NN~ 2009

3 WEEK PROGRAMMES — SATURDAYS (5 hrs/week=15 hrs)
Bookkeeping 3 (Computerised)

30 May — 13 June

29 August — |2 September

6 WEEK PROGRAMMES — SATURDAYS (5 hrs/week=30 hrs)

Project Management Software Applications

4 July — 8 August

10 WEEK PROGRAMMES — SATURDAYS (4 hrs/week=40 hrs)
Fundamentals of Project Management

2 May — 4 July

8 August — 10 October

Corporate Governance and Risk Management

6 June — 8 August

Payroll and Monthly SARS Returns
30 May — | August

4 July — 5 September

10 WEEK PROGRAMMES — EVENINGS (2 hrs twice/week=40 hrs)
Fundamentals of Project Management
30 March — 3 June

| June — 5 August
Payroll and Monthly SARS Returns
3 August — 5 October

12 WEEK PROGRAMMES — SATURDAYS (4 hrs/week=48 hrs)
Bookkeeping to Trial Balance

9 May — 25 July

6 June — 22 August

5 September — 21 November

Bookkeeping 4 (Financial Statements)
5 September — 21 November

Sales and Marketing Management

2 May — 18 July

| August — 17 October

12 WEEK PROGRAMMES — SATURDAYS (4 hrs/week=48 hrs)
Office Administration

2 May — 18 July

I August — |7 October

Public Administration and Finance
2 May — 18 July

5 September — 21 November

Events Management

5 September — 21 November

Business Communication

4 April — 27 June

Supply Chain Management

4 April — 27 June

Credit Management

6 June — 22 August

Strategic Management

6 June — 22 August

Finance for Non-Financial Managers
| August — 17 October

Applied Project Management (5 hours/week = 60 hours)
6 June — 22 August

12 WEEK PROGRAMMES — EVENINGS (4 hrs/week=48 hrs)

Bookkeeping to Trial Balance

6 July — 28 September

Events Management

8 June — 24 August

Applied Project Management (5 hours/week=60 hours)
8 June — 26 August

16 WEEK PROGRAMME — SATURDAYS (4 hrs/week=64 hrs)
Business Administration and Management

2 May — 15 August

4 July — 17 October

For more information on any short programme

Contact Vincent Sekolo on 011 718 4006 or email him: vincent.sekolo@milpark.ac.za

Or phone Peter Ayuk on 01| 718 4006 or via email: peter@milpark.ac.za

** MBS and DSBI Alumni qualify for a 5% discount when they enrol for any of these Short Programmes **

ALUMNI NEWS
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Do you have an attitude disease?

Each of us faces people and situations
every day that frustrate us. And often
the frustration simply won’t go

away. Do we suffer from “diseases of

attitude”?

The disease: Indifference:
The mild approach to life. Don’t let
this rob you of a good life.

The cure: The most effective cure for
this “mild approach” to life is to get
excited about something. Point
yourself in a direction and move
toward it. It could be anything from
being the best gardener on the block
to running an effective organistion. But
you will never know the thrill of the
hunt until you get yourself worked up
about something. Start putting every-
thing you’ve got into everything you do
- today. It’s the perfect cure for this

killer disease.

The disease: Indecision:

The greatest thief of opportunity. A
life of adventure is a life filled with

decisions — good ones and bad ones.

The cure: The antidote for indecision
is actually simple: Don’t just stand there
— do something! Get off you backside
and get a move on. You don’t have to
discover the cure for some rare
disease. Your decision may simply be
to read a book on how to further your

career, or it may be patching up a
relationship that is significant to you.

The disease: Doubt:

One of the worst is self-doubt. Turn the
coin over. Belief is a better gamble than

doubt.

The cure: This is the greatest killer of all,
especially self-doubt. We shouldn’t think
overly impressive thoughts about our-
selves, but think realistically about our
strengths, abilities and talents. The cure for
self-doubt is belief — not a blind allegiance
toward doing the improbable, but a healthy

belief in ourselves and in our talents.

The disease: Worry:

The ultimate killer. Worry in the final
stages can reduce you to begging. It causes
health problems and financial problems.

The cure: The truth is that 95% of our
worries never even realise. Why then
waste precious energy on something that
most probably will not even happen? It
only causes lower back pain and peptic
ulcers. Keep your heart free of worry, for
it will infect your soul.

The disease: Overcaution:Some people
will never have much. They’re just too
cautious. Let the record book show you
won, or let it show you lost, but don’t let
it show you failed to play the game.

The cure: This is the “what if”

syndrome. You've been there: what if
| speak up and declare my own point
of view on this issue? | might lose
some friend in the process. What if |
decide to do something nice for my-
self, like buy a car or take a long

trip? They might think I'm self-

ish. What if | buy a new home, get
saddled with high payments, and then

lose my job?

The opposite side of timidity and
overcaution is adventure — taking risks
and accepting challenges that are
beyond your immediate ability to
deliver... Pushing your own
boundaries. This is what living to the

full is all about.

These diseases of attitude are always
lurking, always ready to infest and
infect the garden of your mind. So be
on guard. Keep sowing attitudes that
are constructive, that will bring you a
step closer each day to the goals you
have set for yourself... That, in turn,
will help keep you from being afflicted
with that most dreaded of all diseases
— the status quowhich is the Latin for
“the mess were in”!
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To read more follow the link:
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braduation Travel Adventures

After months of preparation the annual Letatteral the graduation in her safari outfit awbither flight and took off for Nelspruit at 5.30pm
and Milpark public graduations started withoahad the foresight to wear my frayed tilatlafternoon. We were relieved to finally on be
bang in Klerksdorp on Februtr@Gl$ela and trousers and slipslops the day before, ended w@ur way but coming in to land at Nelspruit,
| departed for Klerksdorp the day beforeoritetage sashing the students in the very aaotber disaster struck. Two minutes from

graduation to ensure we got to the venuritfit. From then on we were taking no chdaesig at Nelspruit airport the landing beacon
time. Hindsight proved this a wise decisi@nésnade sure that we had a change of clatties down in the storm and the flight was

the directions to Klerksdorp (providedtbya n our hand | uggag edverted te Johannesbiird whera tvet ended up
remain unnamddtolleague) were completely spending the night.

directionless. We set off from OR Tambgd@Lying our travel woes to be over, Gisela,
Klerksdorp, which turned into a tour; £ and | set off to rendezvous with Ismiailsipite of the travel gremlins doing their utmost
Johannesburg and ended an hour later bagk|@irit, this time with two days to spamiscourage us, the graduations were a great
OR Tambo. Luckily this was only the first giits the Nelspruit graduation. Arrivinguatess and our clients and students enjoyed the
graduations and our sense of humour wag §ill Town International at 8am on Satutitfayent occasions. Gisela and | were very ably
Intact. morning to catch the 9am direct flighastisted and accompanied by staff from Cape
Nelspruit seemed simple enough. ShortlyTaftem, Johannesburg and Durban at the different
This changed soon when we arrived at theboasding the flight, however, we were infovaredes. The success of the graduations could
graduation in Polokwane (middle of nowlieme)we have to disembark due to engatehave been achieved without the valuable
without our | uggagteouble dhe stgy iput entil further notecé. ddHeibutioan® reade by all who participated and
promises to deliver the luggage to our hotskttuad boarding call came at 3.30pm andghisted.
very next morning before the start oftithe we got as far as the runway when iih8 sremer Administrator: Graduation & Certification
graduation, the luggage never arrived. cHp&in announced the return to the terminal
meant that Gisela was left no choice bdu¢oto a technical fault. We finally boarded
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BUSINESS SCHOOL for the Milpark Business School (MBSréwsition ideals of the Financial Services
a business school, MBS has always Charter. In addition, MBS continues
. . offered the Master in Business independently to fund several students
Milpark Business School Administration degree (since 1997) adromlipreviously disadvantaged back-
as the Advanced Diploma in Manageigreninds to ensure that they too are
Head Office (ADM), and the Certificate in Manageptenided with opportunities equal to those
Development (CMD). of their counterparts and able to take their
Claremont, Cape Town place with pride among the successful
021 673 9100 In 2008 however, Milpark Business 9raduates.
Melville Campus, Johannesburg School incorporated the offerings of the

Damelin School of Banking and Insurarigigen the current state of the global

011718 4000 (DSBI), increasing its programme offexgugsmy, a state that appears to be far
Westville Campus, Durban across a range of further education afiem over, it is essential that we remain
031 266 0444 training and higher education progranimeesed on education and the role that

in several additional niche areas. qualified, empowered individuals will play
in the recovery and growth of the economy.
http:// iIbark The incorporation of DSBI and its In this respgct_the needs of employees
ttp://www.milpark.ac.za programmes into MBS created a (whether existing or prospective) and the

@ formidable private Business School, Wi§ds of employers are aligned. A highly
|
|
|
|
\

info@milpark.ac.za

accredited higher education programiféied and capable workforce is essential

focusing directly on the needs of edud@tfBf SPeedy recovery of the economy.
in the areas of Banking, Insurance, The ability to survive, indeed to thrive, in

Financial Planning, Management andthese difficult times depends not only on
Leadership in line with our vision "to f&§AEve and courageous leadership, but
preferred private provider in South AfAEP On @ solidly skilled and knowledgeable
and Africa of quality education in the Yfgégorce at all levels of an organisation.
of management, leadership, banking YfS'S qualifications are designed to
insurance”. The Milpark Business sclishiieve this essential balance between
mission is to be the "leading private pi§°Wledge and skill; theory and practice.

The only way of finding the limits ‘
of the possible is by going |
beyond them into the impossible. ‘
Arthur C. Clarke }

|

vider of quality, accessible contact and

N D I t distance education" and to create "valu€o ensure that we maintain this balance,
ew eve Opmen S for all its stakeholders by pursuing begte remain custorA@eused: on the needs

practices in education, service excellefegyr students, our clients, and the sectors

dynamic partner s hwepesve. We lbdk forwardita receiving gou b

Online quotations offering "innovative, flexible solutions & Milpark Business School, and we wel-

This functionality has recently been created for national and transformational needs".come your input!
students to generate their own pro -forma
invoices online.  Go to www.milpark.ac.za  and | Milpark Business School's commitrr
click on the header below on the home page: to transformation has seen its involve é"u
Get an online quote or pro _-forma invoice for the third year running in the

BANKSETA's Letsema learnership, aé,“.‘éﬁ{l
as several other learnerships. Our
Registrations online participation in these learnerships endbngf Executive Officer
us to partner with financial services

Pearce

The functionality for current students to
register online will shortly be made available. 2 9
Students who are not registered with our Dld you kIlOW.
institution or who are current but are
registering for a new qualification will NOT able

to make wuse of this facility, due to the
admission requirements. Watch this space!

Until very recently and then only ieaners face many challenges in HE
small number of cases, few deaf and are often sidelined, intelligence
learners were able to do matric. notwithstanding, because of their
gability to perform certain academic

That is another reason why we alj )5 8
y ctivities. There have been cases of,

very proud of being involved in th

Student checklist Letsema Learnershi% of all or e>§ample, deaf Iegrners not being
A large volume of applications received are learners on the learnership is disa%ﬁ)ésélltqtf;[ié?]lsjsgn%nt;]nl}:rr?g?féi;o n;ag:;e
incomplete. Incomplete applications cannot be That is higher than the national P t Ks 9
processed and cause unnecessary delays. To average of disability, as per the B 2 e O asses_sment
assist our students, a student checklist has now SETA. Involving a spoken presentation:

been enclosed with the enrolment pack, as an At Milpark Business School we a%g}%? fully enables deaf learners to use
easy reference, to ensure that all requirements deaf learners in a unique way" thet err interpreters in the classroom.
have been met before submitting the LN E N P interpretér Interpreters work under a strict code of

SpIQUQINO IS with them in class, and are thus anQ'CS'

to participate in discussions, etc. Deaf By Gloria Castrillon
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